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o Financials (Rae-Ellen)

o Rate Renewal

o Partnership (Bernie)
o Rates - projection process and recent meeting with groups

o Communications (Betsy)
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FY 2021-2022 Year End Health Account Balances

Budget Review 4.15.22

Active Employee Healthcare Appropriation

Projected Appropriation Balance $ 29,196,918.96

Active Employee Healthcare FAD Accounts

Projected Active Health FAD $ 115,256,416.21

Projected Active Rx FAD $ 36,389,463.91

Combined FAD Balances:

$ 151,645,880.13

Retired Employee Healthcare Appropriation

Projected Appropriation Balance $ 1,336,680.15

Retired Employee Healthcare OPEB FAD Accounts

Projected Retiree Health $ 183,639,357.98

Projected Retiree Rx $ 70,459,670.78

Combined FAD Balances:

$ 254,099,028.76
—————————————
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Partnership 2.0

As of 5/1/22 we have 154 groups enrolled totaling over 26,000 employees and almost 64,000 members.

As of 5/1/22, we had 107 groups who have completed their 3-year contract commitment under Partnership and had the option of
leaving the plan without an early termination penalty. To date, no group has left Partnership 2.0.

Had a meeting on 4/27 to discuss the rate renewal for 7/1/22 and explained a change to the projection process for next year. We
will continue to offer an initial projection in January but will give an updated projection prior to April when rates are finalized to
help groups monitor their budgets more closely.

- Market is seeing higher than normal rate impacts for FY 23 due to Covid utilization impacts
- Partnership active plan renewals over the last three years are below:

7/1/22 10.5%
7/1/21 0.9%
7/1/20 3.0%

Average: 4.8%
We have 3 confirmed groups coming on for 7/1/22 and potentially 3 more (they will confirm in next 2 weeks)

Partnership 1.0

As of 5/1/22 we still have 5 groups remaining totaling approximately 2,400 employees and just under 3,400 members.
e
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Communications Update

Presented by Betsy Nosal




Care Compass Website Activity & Google Ads
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Unique Visitors include people
who visited CareCompass this
month, plus anyone who visited
in the previous month and then
returned this month. Only 1
visit is counted if someone visits
multiple times in a month.

New Visits are total number of
visits in the month.

70,000

60,000

50,000

40,000

30,000

20,000

10,000

W Mar '22
W Apr '22
Apr'21

i

Unique
Visitors

11,327
25,792
14,754

New
Visits
9,776

23,433
0

Page
Views

32,859
65,427
44,743

3,500,000
3,000,000
2,500,000
2,000,000
1,500,000
1,000,000
500,000

0

m Mar 22
M Apr '22
Apr 21

Google Search Ads

[
Google
Impressions

258,882
2,995,840
1,460,000

8,000
7,000
6,000
5,000
4,000
3,000

2,000
1,000
0
Google Clicks
M Mar 2,545

B Apr ‘22 7,405
Apr '21 4,900




. OFFICE of the
Social / Facebook Ads STATE COMPTROLLER

. Facebook
Facebook Ad Unique
Facebook Reach Impressions Facebook Followers Clicks
H Mar 22 30,672 i Mar 22 659,155 W Mar '22 435 W Mar '22 1,463
m Apr '22 32,856 Apr '22 740,547 W Apr 22 455 W Apr 22 2,105
Apr '21 25,227 Apr '21 651,079 Apr 21 Apr ‘21 2,719

April Posts and Ads

Benefits: Providers of Distinction, state of Connecticut benefits / Care Compass webpage
Education: Nutrition month and minority health month

Events Ads: Orthopedic webinar; HEP/CVS spotlight; Cigna Spotlight; Anthem Spotlight

Facebook reach is the number of Facebook  impressions  are Facebook followers are people who Unique clicks are the total number of

unique people who see our defined as the number of times have opted-in to “follow” our page, subscribers that have clicked on any

content. It's a measurement of our ad was viewed on a user’s meaning that they will receive our link in a campaign. It does not count

our brand’s effective audience. Facebook timeline. This is an updates in their timeline. The most how many times each subscriber has

Not every follower will see every important metric to track common way to get followers is clicked on a link. Even if a subscriber

single post. because it tells if our ads are when people ‘like’ our page. clicks on the link twice, it will be
compelling. counted only once.
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*Opens and Clicks can include
repeat activity by the same contact

Email Topic

Providers of Distinction

Open Enrollment is
Coming

Carrier Spotlight:
HEP/CVS
(746 participants)

Carrier Spotlight: Cigna
Dental
(1,412 participants)

Carrier Spotlight:
Anthem Medical
(1,232 participants)

Sent

4/7, 8am
4/7, 8am

4/12.9 am

4/14, 9am

4/20, 9am

4/25,10am

4/27, 7am

Audience

State email
Partnership email

State Personal email

State email

State email

State email

State email

Total
Reached

26,303
23,531

32,324

26,659

23,952

23,942

23,930

Total
Opens*

15,533
10,728

15,797

24,898

9,258

17,264

12,478

Total
Clicks*

5,256
8,157

5,834

16,513

4,018

7,756

5,850
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Event Impact (unique) / Combined

2,799 POD info. page

2,397 Incentive page

1,614 POD Search tool*

1,939 Carecompass page

1,681 Care Compass Facebook

1,699 POD Quality Performance Measures

*link was not working on state email

1,390 CC Open Enrollment page
604 Cigna Spotlight

221 Anthem Spotlight

227 HEP/CVS spotlight

127 CareCompass page

5 CC Facebook page

408 Meeting links

165 CC Open Enrollment page

25 Open Enrollment Spotlight section
47 CareCompass page

9 CC Facebook page

627 Meeting links

261 CC Open Enrollment page

48 Open Enrollment Spotlight section
60 CareCompass page

9 CC Facebook page

532 Meeting links

224 CC Open Enrollment page

21 Open Enrollment Spotlight section
47 CareCompass page

1 CC Facebook page



Thank you.
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Questions and Comments
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Adjourn
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Appendix










Benefit Plan 1 Person 2 People 3 or More People Benefit Plan 1 Person 2 People 3 or More People






